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In the digital age, political party wing organizations increasingly rely on 
digital strategies to mobilize young voters; however, legal policies regulating 
technology use can both support and hinder their effectiveness. This study 
aims to analyze the impact of legal policies on the implementation of digital 
strategies in political campaigns. The research employs normative legal 
analysis with a qualitative approach, reviewing regulations on data privacy, 
digital political advertising, and political funding. Based on the research 
findings, it is evident that regulations supporting transparency and 
compliance play a crucial role in managing data and enhancing public trust. 
However, overly stringent regulations can reduce the flexibility and 
effectiveness of the digital strategies employed by political party wings. 
Therefore, it is essential to implement balanced policies that not only foster 
innovation but also safeguard individual rights. 
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1. Introduction  

Within the contemporary democratic period, political parties assume a more intricate function, 
functioning not only as a fundamental cornerstone in the election procedure but also as 
catalysts for societal transformation that must adjust to technological progress. Party wings are 
widely acknowledged as the primary mechanisms for engaging specific voter groups, 
particularly the growing influential young voters who have a pivotal role in shaping the 
political trajectory of a nation (Russo et al., 2020). The political engagement patterns of young 
voters, who are being raised in a period of rapid digital technological progress, differ from 
those of earlier generations. This makes them a vital but difficult population to successfully 
engage through conventional campaign strategies (Farkas & Bene, 2021). The remarkable 
potential of digital technology has opened up new avenues for political parties to expand their 
influence, especially through party wings that demonstrate greater adaptability and creativity 
in implementing digital tactics (Hilmersson & Hilmersson, 2021). Nevertheless, there is a 
considerable difficulty in comprehending and maximizing the function of party wings in the 
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digital era, particularly when legal and regulatory structures sometimes fail to keep pace with 
technological advancements. 

Notwithstanding the possibilities presented by digital technology for political parties to engage 
with young people, there is still a notable disparity in the efficacy of mobilization tactics used 
by party factions (Karamat & Farooq, 2020). The main obstacle is in the capacity of these 
political parties to effectively utilize this technology in order to attract and maintain the 
involvement of young voters, who typically have political views and behaviors that differ from 
those of earlier generations (Garfias & Sellars, 2022). Moreover, although the vast potential 
exists, the current legislation and legal procedures have not adequately facilitated the 
advancement of forward-thinking digital initiatives by political factions. In many instances, 
these policies have functioned as hindrances, generating legal ambiguities that can limit the 
adaptability of party factions in addressing political dynamics in the era of digitalization. 
Therefore, this study specifically examines how political party wings can effectively manage 
legal obstacles and optimize their digital operations to engage young voters, closing the divide 
between technology capabilities and practical application. 

An instance of restrictions that hinder digital innovation for political parties is the enforcement 
of stringent personal data protection legal frameworks in several nations. The regulations 
impose significant limitations on the ability of political parties to collect and use voter data for 
particular campaign-related purposes. Barriers of this nature can hinder the advancement of 
innovation in using digital technologies to understand the preferences and behaviors of young 
voters. The second factor is the limitations placed on internet political campaigns, as numerous 
countries also implement rigorous criteria for such efforts. These limitations include constraints 
on the acceptable items for publication, the length of the campaigns, and the costs linked to 
them. This can limit the ability of political parties to best use social media and other online 
platforms to effectively interact with young voters. 

The objective of this study is to investigate and assess the influence of current legislative 
regulations on the efficacy of political party wings in rallying young people in the era of digital 
technology. In particular, the study aims to determine the degree to which existing restrictions 
facilitate or impede the efforts of party wings to adopt innovative digital techniques. 
Furthermore, this study assesses several digital tactics used by political party factions to engage 
with young voters, emphasizing the legal consequences of these methods. By doing so, the 
study is anticipated to provide fresh perspectives on the correlation between legal regulation, 
digital technology, and young voter involvement and provide pertinent advice for 
policymakers and political actors in developing more efficient and quantifiable methods. 

Despite the considerable amount of study conducted on the involvement of political parties and 
digital technology, there is still a notable deficiency in the existing body of knowledge about the 
interplay between legal rules and digital tactics in the specific context of organizing young 
voters. Prior research has primarily concentrated on political or technical factors individually, 
without examining the impact of the current legislative framework on the efficacy of digital 
technologies employed by political factions. Moreover, a significant portion of the research is 
confined to certain countries yet fails to offer a more comprehensive comparative viewpoint. 
Thus, the objective of this study is to address this research gap by combining legal analysis with 
digital strategy in a broader and international framework. Hence, this study would greatly 
contribute to the existing body of knowledge by providing a unique viewpoint that connects 
legal legislation, digital technology, and the mobilization of young voters. 

This research offers a novelty and substantial addition to the domain of constitutional law by 
emphasizing the function of political party wings in rallying young voters in the era of digital 
technology, from a legal standpoint that has received less attention. The originality of this study 
resides in its methodology, which combines the analysis of legal regulations with the digital 
operations used by political parties—a seldom explored topic in both legal and political science 
literature. Furthermore, the objective of this research is to provide a rationale for the 
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significance of these studies in tackling current democratic issues, where political parties need 
to promptly adjust to technological advancements while guaranteeing adherence to current 
legal structures. The present study is anticipated to provide novel perspectives that possess 
both academic significance and practical ramifications for policymakers, political parties, and 
other relevant parties engaged in the political and legal dynamics of the digital age.  

2. Method 

This study utilizes a comprehensive approach to normative legal methodology, supported by 
conceptual and comparative approaches. Adopting a normative approach enables the 
evaluation of existing legal frameworks, identification of norms, and assessment of their 
effectiveness in mobilizing young voters (Zimmermann, 2022). Analyzing key concepts such as 
political participation and freedom of expression will strengthen the theoretical foundation of 
the conceptual approach (Schauer, 2021). Furthermore, a comparative approach will compare 
regulations and mobilization strategies in other countries, revealing the best practices and 
existing challenges (Gredecki & Turner, 2021). 

The data collected through literature research will be analyzed using qualitative methods 
(Mann, 2021). The descriptive analysis will provide a legal and practical perspective on 
mobilization, while the comparative analysis will compare approaches in different countries. 
The analysis results will be interpreted to answer research questions, assess the effectiveness of 
regulations, identify the best practices, and analyze the factors influencing youth political 
participation. 

The outcome of this study is expected to provide a contribution to political parties in 
developing more effective mobilization strategies, to policymakers in improving the legal 
framework, and to civil society organizations in advocating policies that support youth political 
participation. Furthermore, this study might serve as a reference for further research on the 
mobilization of young voters and political participation. 

3. Analysis and Results  

3.1.  The Impact of Legal Policies on the Effectiveness of Digital Strategies 

Legal policies governing the use of digital technology in politics significantly affect the 
effectiveness of political party wing organizations in mobilizing young voters. (Barbeito Iglesias 
& Iglesias Alonso, 2021) In today's digital age, where social media and online platforms play a 
crucial role in shaping political discourse, the ability of these organizations to engage with 
younger demographics is increasingly reliant on their adaptability to existing legal frameworks. 
For instance, a recent analysis revealed that political parties with robust digital strategies have 
successfully increased their outreach to young voters by over 30% in recent elections, 
highlighting the importance of leveraging technology to connect with this demographic (Ohme 
et al., 2020). 

However, the impact of regulations on data privacy and digital advertising cannot be 
overlooked, as these policies often impose significant limitations on the strategies that party 
wing organizations can employ. Restrictions on targeted advertising can diminish the 
effectiveness of campaigns aimed at specific voter segments, particularly younger individuals 
who are more likely to engage with personalized content. (Cai et al., 2023) Furthermore, the 
complexities surrounding data privacy laws can create an environment of uncertainty, making 
it challenging for organizations to navigate compliance while simultaneously striving to 
innovate their outreach efforts. This regulatory landscape necessitates a careful balancing act, as 
organizations must remain compliant while still attempting to capture the attention of a tech-
savvy electorate (Sharma, 2021). 

Consequently, these dynamics underscore the need for political party wing organizations to 
advocate for more flexible and supportive legal frameworks that facilitate the use of digital 
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tools in campaigning. By fostering an environment that encourages innovation, these 
organizations can enhance their ability to mobilize young voters effectively (Bublitz et al., 2021). 
Ultimately, addressing the challenges posed by current legal policies is essential not only for the 
success of political campaigns but also for the broader goal of increasing civic engagement 
among younger generations (Sauermann et al., 2020). In this context, a collaborative approach 
involving policymakers, political organizations, and technology experts could pave the way for 
more effective strategies that resonate with young voters and promote a more participatory 
political landscape (Harris et al., 2022). 

1. Data Privacy Regulations 

Regulations like the General Data Protection Regulation (GDPR) in the European Union impose 
strict limits on how voter data can be collected and used. Klein and Myers (2021) explain that 
while such policies aim to protect individual privacy, they frequently impede innovation in 
digital political marketing (Klein & Myers, 2021). Research findings indicate that although 
GDPR safeguards voter privacy, it also creates barriers to data collection and analysis necessary 
for developing effective digital strategies (Yeh et al., 2023). 

2. Restrictions on Digital Political Advertising 

Restrictions on digital political advertising, such as bans on targeting specific groups or limits 
on the frequency and type of ads, can potentially reduce the ability of party wing organizations 
to effectively reach their target audiences. Bennett and Livingston (2022) state that these 
regulations can limit the impact of political messages and reduce flexibility in responding to 
changing political dynamics (Bennett & Livingston, 2022). The study finds that countries with 
more flexible regulations, such as Estonia, enable more innovative and effective digital 
strategies compared to countries with stricter regulations like Germany and France (Harris, 
2022). 

3. Policies and Technological Innovation 

Policies that support innovation, such as incentives for adopting new technologies in political 
campaigns, can enhance the effectiveness of digital strategies. Smith and Peters (2022) highlight 
the importance of policies that encourage the adoption of new technologies as a key factor in 
improving digital political strategy effectiveness (Smith & Peters, 2022). This study supports the 
view that innovation-friendly policies, as seen in countries with pro-innovation regulations, 
contribute to the success of digital strategies for political party wing organizations. 

4. Practical Implementation and Policy Adjustment 

The study reveals that political party wing organizations must adapt their digital strategies to 
comply with applicable regulations to maximize effectiveness. This aligns with Miller and 
McTernan (2021), who emphasize that adjusting strategies in accordance with legal policies can 
enhance the impact of digital politics (Miller & McTernan, 2021). Policy reforms addressing 
discrepancies between regulations and innovative practices will enable party wing 
organizations to leverage digital technology more effectively in mobilizing young voters. 

3.2.  Evaluation of Digital Strategies in Reaching Young Voters 

Political party wing organizations have implemented various digital strategies to engage young 
voters, including social media campaigns, data-driven marketing, and personalized advertising. 
Social media campaigns, such as the one conducted by the Barack Obama campaign in 2008, 
demonstrate how platforms like Facebook and Twitter can enhance young voter engagement 
through relevant and interactive content (Smith & Peters, 2022). Data-driven marketing 
involves using algorithms to analyze voter behavior and tailor campaign messages, often 
optimized through techniques like microtargeting (Lewis, 2023). Personalized advertising 
enables organizations to target voters with specific messages based on demographics and 
interests. 
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The success of digital strategies can be measured through various indicators, including social 
media engagement rates, conversion rates from online interactions to voting participation, and 
overall impact on election outcomes. Klein and Myers (2021) identify that effective digital 
strategies often involve a holistic approach combining social media, digital ads, and data 
utilization to craft messages tailored to target audiences (Klein & Myers, 2021). However, not all 
digital strategies yield the same results, necessitating careful evaluation to identify best 
practices and areas for improvement. 

A key legal implication of digital strategies is compliance with data protection regulations, such 
as the GDPR in the European Union or the CCPA in California. These policies regulate how 
voter data can be collected, stored, and used, granting individuals control over their data. 
Bennett and Livingston (2022) highlight that while these regulations are crucial for protecting 
privacy, they can also limit organizations' ability to use data effectively for political campaigns 
(Bennett & Livingston, 2022). The research indicates that political party wing organizations 
must ensure their digital strategies comply with these regulations to avoid legal sanctions and 
build voter trust. 

Regulations on digital political advertising also have significant legal implications. Many 
countries impose restrictions on the types and frequency of political ads, and require 
transparency regarding sponsors and ad content (Smith & Peters, 2022). Dahlgren (2020) notes 
that these regulations aim to reduce the potential for misleading information and audience 
manipulation but can also constrain creativity in campaign strategies (Dahlgren, 2020). 
Evaluating digital strategies must take these restrictions into account and adjust campaign 
practices to comply with regulations while remaining effective. 

Law enforcement related to breaches of digital policies, such as data privacy violations or non-
transparent advertising, is also a crucial aspect of evaluating digital strategies. Jones and Smith 
(2023) show that consistent and fair enforcement of laws is essential to maintain election 
integrity and prevent technology misuse (Jones & Smith, 2023). Political party wing 
organizations should continuously monitor and assess their compliance with legal policies to 
mitigate legal and reputational risks. 

In the legal context of Indonesia, existing legal policies play a crucial role in supporting or 
hindering the efforts of political party wings in mobilizing young voters in the digital age. The 
following is a detailed explanation of how Indonesian legal policies affect the digital strategies 
implemented by political party wings: 

1. Regulation of Personal Data Protection  

In Indonesia, the Personal Data Protection Law (UU PDP) No. 27 of 2022 is the main regulation 
governing how personal data should be managed, including in the context of political 
campaigns. This law establishes fundamental principles regarding the collection, storage, and 
use of personal data, and grants individuals the right to control their personal information. The 
PDP Law provides protection to young voters, who are often more active in sharing personal 
information on digital platforms. This protection can enhance the trust of young voters in 
political parties that comply with these regulations. However, this policy restricts the ability of 
political party wings to collect and analyze data aggressively. This can hinder the use of 
effective data-driven marketing techniques, such as microtargeting, which are commonly used 
to reach young voters with tailored messages. 

2. Regulation of Digital Political Advertising  

The General Elections Commission (KPU) and the Election Supervisory Body (Bawaslu) 
regulate political advertising on social media and digital platforms through various regulations, 
such as KPU Regulation No. 33 of 2018 on Election Campaigns. These regulations include 
provisions on advertising transparency, bans on negative ads, and limitations on the frequency 
and types of ads. This regulation helps prevent the spread of misleading information and 
maintains the integrity of the election process, which is important for young voters who are 
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sensitive to fake news and information manipulation. Restrictions on political advertising can 
reduce the flexibility of party wings in designing and targeting their campaign messages. This 
can limit the effectiveness of digital strategies aimed at reaching highly specific young 
audiences. 

3. Social Media and Digital Content Policies  

Regulations regarding social media and digital content in Indonesia are also governed by the 
Information and Electronic Transactions Law (UU ITE) No. 11 of 2008 and its amendments. This 
law regulates the use of electronic media, including policies on the content that can be uploaded 
and shared on digital platforms. This regulation can prevent the dissemination of negative or 
harmful content, creating a safer environment for young voters to participate online. Strict 
content regulations may limit the creativity of party wings in designing engaging and 
interactive campaigns, which are crucial for engaging young voters. 

4. Law Enforcement and Compliance  

The enforcement of laws related to digital political campaigns and data protection in Indonesia 
involves various institutions such as the KPU, Bawaslu, and the Ministry of Communication 
and Information Technology (Kominfo). Consistent law enforcement is crucial to ensure that 
policies are followed and implemented correctly. Strict enforcement can create a fairer and more 
transparent environment for all parties, enhancing young voters' trust in the political process. 
However, inconsistent or overly stringent law enforcement can create legal uncertainty for 
party wings, which may hinder their ability to design and implement effective digital strategies. 

4.  Conclusion 

This study highlights the critical role of legal policies in supporting the effectiveness of digital 
strategies employed by political party wings in mobilizing young voters in the digital era. The 
analysis reveals that while digital technology presents significant opportunities for political 
parties to expand their outreach to young voters, substantial challenges arise from data 
protection regulations and digital political advertising laws. Regulations such as the GDPR in 
the European Union and the Personal Data Protection Law (UU PDP) in Indonesia, while aimed 
at protecting voter privacy, often restrict political parties' ability to fully leverage digital 
technology in their campaigns. Additionally, limitations on digital political advertising can 
hinder parties' flexibility in responding to rapidly changing political dynamics. 

The study also finds that effective digital strategies typically involve a holistic approach 
combining social media, digital advertising, and data utilization. However, compliance with 
existing regulations, both at national and international levels, remains a major challenge. 
Political parties must balance technological innovation with legal compliance to ensure that 
their campaigns are both effective and law-abiding. 

The recommendations from this study include several key points. First, Governments and 
policymakers should review and reform legal policies related to data protection and digital 
political advertising to create a more supportive framework that fosters innovation without 
compromising privacy protections. More flexible, pro-innovation policies would enable political 
parties to utilize digital technology more effectively. Second, Political parties, policymakers, and 
technology experts should collaborate to develop strategies that can fully leverage digital 
technology while ensuring compliance with existing regulations. This collaborative approach 
can produce more innovative solutions aligned with current political dynamics. Lastly, Political 
parties need to strengthen their internal capacities to understand and implement digital 
strategies that comply with existing legal regulations. Training and skill development in the use 
of digital technology and legal compliance should be prioritized. Further research is needed to 
explore the relationship between digital innovation and legal regulations across various 
countries. Broader comparative studies would provide deeper insights into best practices and 
challenges in mobilizing young voters through digital technology under different legal systems. 
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